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A WORD
FROM OUR
CEO

At Surfshark, we're dedicated to building the most beloved security products people can rely on. Our
mission is to deliver a service that earns trust and provides genuine value. We've recognized that our
strength lies in creating a seamless user experience and outstanding service — which every team
member contributes to. Especially in uncertain times, we aim to offer stability through convenient,
accessible multi-product solutions that simplify online security and remove the worry of staying
protected.

This year, we landed among the top 50 in the Financial Times 1000: Europe’s Fastest Growing
Companies list. This achievement is not just about rapid growth but also about maintaining
balanced, long-term, and stable development. Our expertise and studies have also caught the
attention of many global outlets, including the New York Times, BBC, and Forbes, which proves once
again that our continuous pursuit toward excellence translates into global recognition.

This year, we also made a few organizational changes, including restructuring our teams and
improving internal processes, which have enhanced service value and quality. By embracing these
changes, we ensure that our users feel a positive impact on product quality. As the cybersecurity
market becomes more competitive, we are determined to stand out by offering comprehensive
online security solutions in one place, giving users peace of mind without the hassle of managing
multiple applications.

As we end the year on a strong note — including hitting 3 million users since the launch of
Surfshark in 2018 — we are satisfied with our progress and ready to face the future confidently. Next
year, we aim to continue growing, innovating, and ensuring that our product is the most beloved
and enjoyed cybersecurity product among current and future users. Take a look at Surfshark’s
technical, educational, social, and other significant highlights that happened in 2024.

— Vytautas Kaziukonis
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THE YEAR'S

HIGHLIGHTS

'

April
Introduced an Apple TV
Surfshark app

January

Joined the UN
Global Compact

May

Launched the
Transparent Loo
campaign

o

September

Received an AV-Test
certification for Surfshark
Antivirus

February

Received a Tech Advisor
Editors’ Choice 2024

award

June

Released the Smart
Homes Privacy Checker
research study

October

Released a free
Surfshark Alert Data
Leak Checker

March

Landed among the top 50
in the Financial Times 1000:
Europe’s Fastest Growing
Companies list

July

Introduced a new product
— Alternative Number

November
Organized a
company-wide
Workation

August

Published Surfshark’s
first Impact Report

December

Organized an employee
initiative, "You Donate,

We Double”

a Surfshark®
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TECHNICAL
OVERVIEW

|~
RN

“This year, we worked on improving the quality of our
A WORD FROM OUR service. We've taken a step in the rg'ght direction
vi \% | | irection —
CHIEF PRODUCT '

from upgrading all our servers to 10Gbps to VPN speed

DEVE LOPMENT OFFICER and stability improvements that don't go unnoticed

by our users and globally known tech media, which
reassures us that we're on the right track!”

- Saulius Maslinskas

P surfshark® ANNUAL WRAP-UP 2024 5



WHAT'S NEW

*

ALTERNATIVE
NUMBER

ALTERNATIVE NUMBER

Last year, we released a tool that generates a brand-new identity and an email for
you to use online — Alternative ID. This year, we took it up a notch and released an

addition called Alternative Number, which generates a virtual phone number.

Here are some benefits of using it:

-~

Phone nhumber
protection

Use Alternative Number
for deliveries and online
listings, masking your
real number from

unwanted eyes.

Better deals without
spam

Register for discounts
with a virtual phone
number and keep your
real phone number
spam-free.

Privacy first

Minimize data sharing,
robocalls, smishing
(SMS-phishing), and
the chance of identity
theft.

APPLE TV SURFSHARK APP The eagerly anticipated launch has finally happened — the Surfshark VPN
application is now available on Apple TV. You can how enhance your viewing
experience and prevent throttling and ISPs from tracking your viewing activity.

*

a Surfshark®
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https://surfshark.com/alternative-id
https://surfshark.com/alternative-id
https://surfshark.com/blog/surfshark-releases-vpn-for-apple-tv

WHAT'S
BETTER

Cyberattacks happen daily, exposing
personal data. It's crucial for everyone to
take measures to safeguard themselves
against identity theft before it's too late.
And that's precisely why Surfshark Alert
is the first line of defense.

- Kornelija Vanage,
Product Owner at Surfshark

SURFSHARK ALERT
UPDATES

Surfshark Alert is a tool that notifies you when your email, ID, credit card, or other
personal data gets leaked online. And this year, it went through a complete rework!
Here's what's new:

To better understand the severity and impact of data breaches, Surfshark Alert now
categorizes data breaches into high, medium, or low severity:

« High-severity breaches involve sensitive information such as IDs and passwords;

« Medium-severity breaches involve data like names and addresses;

« Low-severity breaches involve non-identifiable information like social media
followers.

Previously, Surfshark Alert provided security monitoring for identification documents
from just a few countries. Now, it offers ID protection for 90+ countries, so even
more users can monitor their IDs for signs of unauthorized access or misuse.

Surfshark Alert now also monitors malware attacks! Our malware attack
monitoring feature notifies users if their data is compromised due to malware on
their devices, which helps users respond and take preventative actions.

We also created a free data leak-checking tool that allows you to check if your
personal data has been compromised in a data leak and secure your accounts.

a Surfshark®
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https://surfshark.com/blog/surfshark-news-january-2024
https://surfshark.com/blog/surfshark-alert-adds-more-country-ids
https://surfshark.com/blog/alert-now-features-malware-attack-monitoring
https://surfshark.com/blog/alert-now-features-malware-attack-monitoring
https://surfshark.com/alert/data-leak-checker
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WHAT'S
BETTER

4

UPGRADED SERVERS

Surfshark upgraded all
its VPN servers
worldwide from 1Gbps
to 10Gbps. This change
speeds up your VPN
connection and offers
less crowded servers,
resulting in a more
stable connection.

WEB PROTECTION
FEATURE

We upgraded Surfshark
Antivirus and added a
Web Protection feature.
This feature scans URLs
in real time across web
browsers and internet-
accessing software and
prevents you from
interacting with
malicious content and
websites.

BYPASSER ON I0S

Bypasser — a feature
that allows you to
choose which data to
protect with VPN
encryption and which to
transmit without it — is
now available on the
Surfshark iOS app.

WINDOWS ARM APP

We've launched a

native ARM app for
Windows that is

compatible with devices
like Microsoft Surface
and Samsung Galaxy
Books. Now, you can
even enjoy iton a
mMacOS virtual machine.

ALTERNATIVEID
AUTO-FILL

Alternative ID now
features an auto-fill
function. It can help you
fill out website sign-up
forms with your
alternative details in just
a few clicks. The auto-fill
functionality is now
available on Chrome,
Mozilla Firefox, and
Microsoft Edge.

QR CODE LOGIN

You can now easily add
devices by scanning
the QR code from an
already logged-in
device. Now available
on Windows 5.6.0,
Android 3.6.0, and
macOS 4.13.0.

REFER A FRIEND
PROGRAM REWORK

We've updated our
Refer a friend program!
Instead of a tiered
system, every successful
referral grants you and
your friend up to three
extra months of
Surfshark.

VPN FOR BUSINESS
ADMIN PANEL
IMPROVEMENTS

We launched an admin
panel for multiple
accounts, so controlling
business accounts just
lbecame even more
efficient. Check out our
improved team account
management tool and
protect your team.

TRANSPARENCY REPORT

As a cybersecurity
company, we prioritize
high standards and
transparency. We've
introduced a
Transparency Report,
which details the types
and numbers of
requests received and
will be updated
quarterly.

AT

NEW!

4
7 8
)

X

FEEDBACK-DRIVEN
APPROACH

We value user feedback
and always strive to
enhance customers’
experience. To foster
empathy for users and
see what we can do to
improve our users' lives,
we consistently
conduct user
interviews. Regular user
interviews offer valuable
insights into interactions
with the product, help
our employees
understand users’ needs
and pain points, and
consider their
perspectives when
making company
decisions.

p Surfshark®
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https://surfshark.com/blog/surfshark-upgrades-to-10gbps-servers
https://surfshark.com/blog/surfshark-upgrades-to-10gbps-servers
https://surfshark.com/blog/surfshark-news-august-2024#we-released-a-native-windows-arm-app
https://surfshark.com/blog/surfshark-news-august-2024#we-released-a-native-windows-arm-app
https://surfshark.com/blog/surfshark-antivirus-adds-web-pretection
https://surfshark.com/for-teams
https://surfshark.com/for-teams
https://surfshark.com/blog/surfshark-reworks-refer-a-friend-program
https://surfshark.com/blog/surfshark-news-august-2024#alternative-id-now-offers-autofill-
https://surfshark.com/blog/surfshark-news-august-2024#alternative-id-now-offers-autofill-
https://surfshark.com/blog/surfshark-news-february-2024#log-in-by-scanning-a-qr-code
https://surfshark.com/trust-center#transparency

W H AT’ S AV-TEST
R E C O G N I Z E D CERTIFICATION

AWARDS

SERVER DATAIN
THE SPOTLIGHT

surfshark Antivirus was certified by AV-Test. It scored 6/6 in Protection, 5.5/6 in

Performance, and 6/6 in Usability. Additionally, it blocked all threats in the
Advanced Threat Protection (ATP) test. This certification confirms Surfshark
Antivirus’s reliability and effectiveness in keeping devices malware-free.

/

Surfshark Antivirus
AV-TEST Top Product

23 TOP

e PRODUCT

WINDOWS

2024

/

TECH ADVISOR

EDITORS’
CHOICE

o 2024 —

tech

) mal prO AWARDS
2024

VPN

RECOMMENDED

Finder Most Loved
VPN for Customer
Satisfaction 2024

TechRadar
Recommended 2024

Tech Advisor
Editors’ Choice
2024

Top 10 Surfshark VPN locations that users were connecting to:

=T 1 e

Atlanta

Chlcago Ashburn

a Surfshark®
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https://surfshark.com/blog/surfshark-antivirus-certification
https://www.av-test.org/en/antivirus/home-windows/manufacturer/surfshark/
https://surfshark.com/blog/surfshark-tech-advisor-editors-choice-2024
https://www.techradar.com/reviews/surfshark
https://www.findershopping.com.au/vpn-awards

GLOBAL
RECOGNITION

_—

A WORD FROMOURCMO “Our redefined mission is to build a connection with

our users by making our product inclusive and
relatable. We are committed to making cybersecurity
accessible and understandable for everyone,
adapting our approach to different cultures, and
acknowledging the diversity of our users.”

— Regimantas Urbanas

P surfshark’ ANNUAL WRAP-UP 2024 11



SURFSHARK
AROUND THE
WORLD .

This year, we focused on promoting the
importance of cybersecurity worldwide.

We launched a billboard campaign in Koreaq,
incorporating culturally significant elements like
cherry blossoms and bibimbap. With this
campaign, we emphasized that a VPN online is
as essential as cherished things in real life.

We were featured in National Geographic
Magazine and ran Surfshark ads in an in-flight
magazine, on flight tickets, and at the Schiphol
airport. By capturing travelers’ attention, we
highlighted that exhilarating adventures can
also come with significant online risks.

Aware that only the real fans would gather in
Leipzig for the EuroCup, we launched an out-of-
the-box campaign titled "Only Fans". It was
designed to captivate the audience through
creative wordplay and concepts.

p Surfshark®
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WHERE
CREATIVITY
MEETS PURPOSE

TRANSPARENT LOO

A < “ronline privacy matters
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Given the trend of oversharing on social media, we
aimed to highlight the importance of privacy with our
Transparent Loo experiment. With it, we asked
people thought-provoking questions like why they
are sharing data but not private moments like this. To
further spread our message, we recreated the stunt
— aloo in a van — for Lithuania’'s RedBull Soapbox
race and asked one of our dear friends, Tomska, to
race while sitting on a toilet.
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Many overlook the dangers of sharing their personal e e D =~ \‘
information online, often without concern. To illustrate e e W W
this, we ran an experiment in an NYC cafe, = | | . e
exchanging food and coffee for personal data. 78%

of customers were willing to share their personal

ENTHUSIAST SERIES

information; surprisingly, 38% even disclosed their As proven by their frequent data breaches, Big Tech
credit card security codes. Our campaign revealed companies often don't prioritize user data protection.
how readily individuals trade personal details for At Surfshark, we're committed to advocating for
minor rewards. individuals’' data privacy and security, so we've

initiated a Naked People campaign. The campaign
was a protest carried out by a group of people

$38BIZCOMMUNITY @ wearing nothing but “Privacy first" signs outside the
Ads st headquarters of leading tech companies in London
World to highlight that Big Tech often overlooks the
B ONET PRweek Werld ghlight that Big .
protection of user data and that we are committed to

protecting individuals’ privacy.

a Surfshark®
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https://surfshark.com/foodfordata
https://www.clubic.com/actualite-527331-une-marque-de-vpn-met-en-scene-un-homme-dans-des-toilettes-transparentes-devant-la-foule-pour-sensibiliser-a-la-protection-des-donnees.html
https://www.prweek.com/article/1876455/five-campaigns-liked-may-winner-revealed
https://www.cnet.com/news/privacy/would-you-trade-your-private-data-for-a-fancy-cup-of-coffee/
https://www.tomsguide.com/computing/vpns/i-visited-nordvpn-and-surfsharks-hq-heres-what-i-found-out
https://www.bizcommunity.com/article/surfsharks-naked-people-campaign-calls-out-top-social-media-companies-for-privacy-invasions-707722a
https://www.adsoftheworld.com/campaigns/naked-people

100K SUBSCRIBERS We launched our YouTube channel — Surfshark Academy — in 2018 to help people
A C A D E M Y MILESTONE better understand cybersecurity and our products. And this year, on October 1, our

channel reached 100K subscribers, which is a huge step toward our goal of being
a trusted and relevant brand channel on YouTube.

*

AN *
/l o o
\

“Our channel isn't necessarily about Surfshark. What | imagine we're doing is -

"authentic content marketing.” Simply put, we provide genuine and honest video e

content that captivates viewers and makes them say, "‘Gosh darn it, this is some =5 - Surfshark Academy
good content! Let me subscribe to their YouTube channel and maybe check out 4 For passing 100,000 subscribers
the Surfshark product, too!" And hopefully, they do.” = ;

Surfshark Video Content Creator

- Gvidas Mirinauskas, k- - You'l'uhe
] i
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GLOBAL
RECOGNITION

*

-

AWARDS

e 1000 EUROPE’S
FASTEST GROWING

FT1000: Europe's Fastest

statista% | COMPANIES 2024 Growing Companies 2024

Korea National
Brand Awards 2024

PRIXZ N\
LECTEURS N
SNUMERIQUES Les Numériques

2025 Readers’ Awards 2025

NOMME )
CYBER SECURITE

PARTNERS

We continuously explore the market to build collaborations
with leading partners and media outlets. Our goal extends
lbeyond merely promoting our product names; we also focus

on aspects like service quality, speed, stability, and ad-
blocking features, among others. Some of our partners
include:

-
techradaray)

Surfshark has previously been a half-step behind
NordVPN in our speed rankings — but the results of our last
few VPN testing sessions have had Surfshark claim, and
retain, the top spot. With [...] blistering speeds for prices
that are, frankly, borderline criminal, Surfshark is always

going to be amongst the very best VPNs.

-
tom's guide

Surfshark is one of our top picks when it comes to VPNs [...]
It's great value, the fastest VPN we've tested, and boasts
unlimited simultaneous connections with just one
subscription.

Surfshark is currently the best VPN with antivirus right now
[...] On top of being one of the best VPNs on the planet,

Surfshark’s antivirus solution is AV-test certified, feature-rich
and available on Windows, MacOS and Android devices.

CNET


https://www.techradar.com/vpn/fastest-vpn
https://www.cnet.com/tech/services-and-software/best-vpn-with-antivirus-in-2024/
https://www.tomsguide.com/computing/vpns/the-latest-pc-tech-is-currently-incompatible-with-most-leading-vpns

GLOBAL
RECOGNITION

COLLABORATIONS IN SPORT

For the second year in a row, we partnered with FC St.
Pauli and Heart of Midlothian F.C. These partnerships
enable us to reach new audiences that may not yet
be aware of the importance of online security,
whether they're simply browsing the internet or
enjoying a match.

SPONSORSHIPS

This year, we expanded our commitment to empower
communities and foster innovation through various
initiatives. We sponsored the following:

- DevOps Conference

- Kiteboarding Camp

« Windsport Festival

« Comic Con Baltics

111 your
Y \ . knowledge
*

‘&WIN.

" A STARWARS
LEGO SET!

\/—/

D Surfshark”

KT

) e A T

= ld
DES
i

Lninsg

Additionally, we sponsored BSides Vilnius — a platform
for cybersecurity professionals and enthusiasts to share
knowledge and collaborate. We also began sponsoring
artists, such as Antidote Community and Free Finga,
and encouraging their creativity.

a Surfshark®

ANNUAL WRAP-UP 2024 16



GLOBAL
RECOGNITION

OUR EXPERTS’
RECOGNITION

/

techradara)

The same goes for Surfshark which already picked the Kyber key
encapsulation mechanism for its postquantum encryption design.
‘Its standardization reassures us that we're on the right path,” Karolis
Kaciulis, Leading System Engineer at Surfshark, told me.

Proud to have numerous in-house professionals, we grew our focus on thought
leadership initiatives this year. First, many of our team members shared their
expertise with various media outlets, including Tom's Guide and TechRadar.

tom’s guide

Gabriele Racaityte-Krasauske, spokesperson for Surfshark, spoke to our
sister site Techradar on the unlikely prospect of being fined: "At the
moment, it seems difficult to imagine how the Brazilian government's
proposed fines on people using VPNs to access X could be implemented
from a technical standpoint.”

-~

PCWorld 4

Still, there is some precedent that gives us an idea as to how it all could

techradara)

transpire. Over email, Surfshark’'s VPN Product Manager Justas Pukys
wrote, “It's difficult to predict how exactly the ban could take place, but
it might be implemented in a similar manner as it was in 2020 when
the U.S. Department of Commerce ordered Apple and Google to
remove TikTok from their app stores.”

Similarly, Saulius Maslinskas, Surfshark’'s Chief Product Development
Officer, told me that, due to Apple's update to the settings app, the team
had to update the tutorials for setting up the VPN and antivirus. "We
released a new version of the Surfshark macOS app 4.15.3 with the
updated materials,” he added.

a Surfshark®
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https://www.tomsguide.com/
https://www.techradar.com/
https://www.techradar.com/pro/vpn/post-quantum-encryption-standards-are-here-a-new-era-for-vpn-security-begins
https://www.pcworld.com/article/2317334/could-a-vpn-circumvent-the-tiktok-ban.html
https://www.tomsguide.com/computing/vpns/elon-musk-backs-vpn-use-in-brazil-after-x-ban-but-users-risk-a-fine
https://www.techradar.com/pro/vpn/apple-fixes-bug-breaking-security-software-but-this-mac-vpn-remains-vulnerable

In a separate but equally exciting initiative, a record number of
R E C O G N I T I O N our team members participated in LOGIN — the largest annual

innovation and knowledge sharing conference in the Baltics.
Our sharks shared their expertise, explored the challenges and L
opportunities in their fields, and returned inspired with new

ideas.

LOGIN 2024

MAY 30-31 @ LITEXPO, Vilnius

ANNUAL WRAP-UP 2024
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Incegni

Incogni.com

A word from the Lead Product Manager at Incogni & Ironwall

“This year, Incogni has been a rocket! We went all in on solving our users’ biggest problem by extending data
collection for removals, expanding removal options, and introducing family protection. On top of that, we entered
the B2G sector and learned a lot together with Ironwall. Our growth has been unstoppable — data brokers report
that were now sending the highest volume of removal requests among our competitors.”

— leva Juzénaite

Note: Incogni is a separate product, but it's also included in the
Surfshark One+ subscription. Incogni is a service that helps its
users remove their personal data from the market.

s L e e e e S B ! ANNUAL WRAP-UP 2024


https://incogni.com/

Incegni

Incogni.com

a Surfshark®

Business acquisition

To expand our offerings for people who are conscious about
their data protection, we acquired Ironwall. Ironwall offers
online privacy protection for public servants and
businesses, focusing on judges, law enforcement,
healthcare professionals, and financial institutions.

It removes personal information from the internet and,

g unlike competitors, Ironwall
performs daily searches on
various sites, including

|
social media, and provides

ironwall clients with detailed reports

powered by Incogni and a secure monitoring

portal.

Protection for family & friends

We understand that protecting the personal information of
those dearest to you is crucial. That's why this year, we
started offering an Incogni Family & Friends plan that allows
you to sign up for data removal and invite up to four additional
people to benefit from it.

ANNUAL WRAP-UP 2024



https://incogni.com/

Incegni

Incogni.com

‘ a Surfshark®

Rebrand

Incogni rebranded and refreshed its visual identity to
better convey the gravity and seriousness of the privacy
challenges it addresses. We are now even more confident
in our product and believe it can impact everyone
involved in data privacy.

By defining our mission, company values, and market
position, we are more understood and trusted by our
users to protect their privacy and fight for their rights

ANNUAL WRAP-UP 2024



https://incogni.com/

i n C‘ g n i The number of data brokers

Successfully processed data removal requests

13M—-92M

ANNUAL WRAP-UP 2024



https://incogni.com/

RESEARCH
PROJECTS &
INITIATIVES

—

A WORD FROMOUR “Our research hub contains data-driven

investigations into digital wellbeing, privacy, and
RESEARCH TEAM LEAD cybersecurity. We seek to help everyone remain safe
N online and decode their digital experience in a world
increasingly impacted by modern technology.”

— Luis Costa

B Surfshark”® ANNUAL WRAP-UP 2024 23



UNVEILING

CYBERSECURITY

IN OUR

RESEARCH
PROJECTS

B Surfshark®

0

*

SMART HOMES
PRIVACY CHECKER

INTERNET SHUTDOWN
TRACKER

The Smart Homes Privacy Checker analyzed the data from the listings of smart
home device apps on the Apple App Store, examining 32 potential data points
across 12 categories. The study unveiled the most data-hungry smart home device
apps and revealed a troubling trend: convenience often outweighs privacy
concerns.

TECH-
TIMES

TechRadar Tech Times Clubic

of [V] o] [

Autocratic governments impose social media censorship and internet blackouts to
restrict free speech and undermine democracy. Since 2024 has been a record year
for elections worldwide, our Internet Shutdown Tracker project has been more

crucial than ever, documenting such cases and emphasizing the need for open

AP

access to information.

Ehe New Hork Times E B

The New York Times BBC Associated Press
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https://surfshark.com/research/smart-homes
https://surfshark.com/research/internet-censorship
https://www.techradar.com/computing/cyber-security/beware-your-home-is-spying-on-you-and-amazon-alexa-is-the-most-data-hungry
https://www.nytimes.com/2024/08/26/technology/pavel-durov-telegram-founder.html
https://www.techtimes.com/articles/305866/20240619/google-amazon-smart-home-applications-biggest-privacy-data-collectors-claims.htm
https://www.bbc.com/afrique/articles/cgejrx5x8gyo
https://www.clubic.com/actualite-531453-iot-et-respect-de-la-vie-privee-sont-ils-compatibles-surfshark-fait-le-point-avec-un-nouveau-projet-de-recherche.html
https://apnews.com/article/pakistan-application-government-messaging-app-1622a182c29d1be37bec2c6330f34d71#

UNVEILING
CYBERSECURITY  S&hes
IN OUR

RESEARCH

PROJECTS

woW'

“RIGHT TO BE
FORGOTTEN"
REQUESTS REPORT

It's no secret that many people don't fully grasp the scope of data breaches. To help
people better understand them, our researchers constantly update the global data
breach statistics, including maps, comparisons, and other additional information

that shows how many accounts have been copied, transmitted, viewed, and
stolen.

Bloomberg

PCMAG.COM

Euronews PCMag Bloomberg

In the EU and regions with similar data protection policies, people can exercise their
‘right to be forgotten,” allowing them to request search engines to remove them
from results. In our “right to be forgotten” research, we analyzed which countries
use this right the most and least, along with the types of information requested

for removal.

J» heise online

Forbes Publico Heise
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https://surfshark.com/research/data-breach-monitoring
https://surfshark.com/research/data-breach-monitoring
https://surfshark.com/blog/right-to-be-forgotten-requests
https://tr.euronews.com/2024/07/06/turkiye-kisisel-verileri-en-cok-sizdirilan-19-ulke
https://www.forbes.com/sites/emmawoollacott/2024/03/27/has-the-right-to-be-forgotten-been-forgotten/?sh=657aa3e11d6e
https://www.pcmag.com/articles/2023-was-the-worst-year-yet-for-data-breaches
https://www.publico.pt/2024/04/16/tecnologia/noticia/portugueses-menos-solicitam-direito-esquecimento-internet-2087145
https://www.bloomberg.com/news/articles/2024-01-07/philippines-turn-to-hackers-for-cybersecurity-help-as-tensions-with-china-rise
https://www.heise.de/news/Vergessenwerden-24-000-Loeschantraege-bei-Google-stammten-2022-aus-Deutschland-9675711.html

SUPPORTING
GOOD CAUSE
INITIATIVES &
NONPROFITS

A WORD FROMOUR “This year, we broadened our Corporate Social

Responsibility initiatives and conducted a

SOCIALIMPACT comprehensive mapping of our environmental impact.

MANAGER By strengthening our collaborations with NGOs and
nonprofits that share our values and mission, we

continue to drive meaningful change. Additionally, we
launched our first Impact Report, highlighting our
commitment to ESG efforts, and we look forward to
continuing our progress on this critical matter.”

— Gabrielé Dackaite
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OUR SUPPORT FOR
THE OPEN INTERNET
WITH TRUSTED T
ORGANIZATIONS tht defondthe digita ightsofat-ris

users. It provides technical support,
advocates for policies, engages in
grassroots grant making and legal
interventions, and hosts events like
RightsCon to promote human rights in
the digital age.

&% accessnow

v

I The VPN Trust Initiative (VTI) is @
consortium of VPN leaders, co-founded
by Surfshark, dedicated to improving
consumer digital safety. VTI's principles
emphasize security, privacy,
advertising practices, transparency,
and social responsibility, which all
members adhere to.

PN
RUST
NITIATIVE

*

EDR]

European Digital Rights (EDRI) is the
largest European network defending
digital rights and freedoms. We
support EDRi's efforts to promote online
safety, enforce laws, and foster a
healthy technology market.

Global
Encryption
Coalition

The Global Encryption Coalition (GEC)
was established in 2020 to safeguard
encryption in at-risk countries. In 2022,
Surfshark joined the coalition to
actively advocate for policies that
promote and protect robust
encryption.

P surfshark’ ANNUAL WRAP-UP 2024
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OUR SUPPORT FOR

THE OPEN INTERNET

WITH TRUSTED

ORGANIZATIONS

OPEN RIGHTS
GROUP

Open Rights Group (ORG) is the

UK's largest grassroots digital rights
organization, dedicated to protecting
online privacy and free speech.
Working with ORG allows Surfshark to
reach those in the UK who need our
services most.

Open Observatory of Network
Interference (OONI), founded in 2012,
IS a non-profit project that documents
global internet censorship. Both
Surfshark and OONI advocate for an
open and uncensored internet.

Internet
Soclety

The Internet Society is a global
nonprofit that empowers people to
maintain the internet as a force for

good — open, secure, and trustworthy.

It advocates for internet infrastructure
growth and offers skill-building
programs.

&2 FIGHT HRTH: FUTURE

Founded in 201], Fight for the Future is
a small group of activists, engineers,
technologists, and artists who run
hard-hitting campaigns for a future
where technology is a force for the
community and collective power, not
oppression.

Q INTERNET

INFRASTRUCTURE
COALITION

The Internet Infrastructure Coalition
(i2coalition) advocates for web
infrastructure providers, promoting
best practices and industry standards
to maintain an open internet. Their
core values include education,
engagement, advocacy, access, and
privacy.

Project Syndicate

Project Syndicate is a global platform
that shares high-quality
commentaries from notable figures
about digital democracy and connects
journalists and activists around the
world.

a Surfshark®
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CSR INITIATIVES

SURFSHARK'S IMPACT REPORT

We released Surfshark’s Impact Report 2023,

highlighting our commitment to social
responsibility and environmental sustainability. Key
initiatives you can find in our Impact Report:
« Scope 1, Scope 2, and business travel-related
emissions;
- Renewable energy usage;
e Global communities’ aid;

As we grow globally, we remain committed to minimizing our environmental impact, ensuring secure online
solutions, and enhancing our social initiatives. This year, we launched a dedicated webpage for Corporate
Social Responsibility at Surfshark — where you can explore our corporate social responsibility (CSR) efforts.

EMERGENCY VPN SOCIAL ENGINEERING 101

Social
Engineering 101

e Relocation to a sustainable tech hub; Continuing our Emergency VPN initiative, we provide Surfshark has launched a free online course on
« Organic waste recycling partnership with Green VPN access to journalists, NGO representatives, and Udemy to help users spot scams and improve
Genius; activists facing internet censorship and surveillance. cybersecurity awareness. The course includes seven
« Donations to Ukraine and marine conservation; The program supports individuals in maintaining a lessons on various topics, such as messages, social
« And more. secure and open internet, which is essential for their media, dating apps, banking, emails, and online
work in regions with severe restrictions. This year shopping. It offers quizzes, downloadable materials,
With this report, we aim to maintain transparency alone, we have supported over 300 people in heed and unlimited video access to help people recognize
and regularly share updates on our environmental with our service. and avoid common online scams.
operations and goals.
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https://surfshark.com/corporate-social-responsibility
https://surfshark.com/corporate-social-responsibility
https://surfshark.com/website/_next/public/files/impact-report-2023.pdf
https://surfshark.com/emergency-vpn
https://surfshark.com/blog/social-engineering-course
https://surfshark.com/blog/social-engineering-course

CSR INITIATIVES

*
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https://privacycamp.eu/
https://www.pressplayprague.cz/

CSR INITIATIVES

*

GLOBAL ENCRYPTION DAY

Global Encryption Day, celebrated annually on

October 21 by the Global Encryption Coalition,
emphasizes the vital role of encryption in
safeguarding online privacy and security. We
celebrated this initiative for the third year by
promoting online safety measures, including unique
passwords and multi-factor authentication, and
encouraging other businesses to follow the highest
security standards.

The UN Global Compact is the world's largest

corporate sustainability initiative. It encourages
companies to align their strategies with universal
human rights, labor, environmental, and anti-
corruption principles, promoting actions that support
societal goals and sustainable development through
responsible practices. Our participation in this initiative
signifies that we support and adhere to the 10
principles of the UN Global Compact.

*

-

PLANTING THE UNICORN FOREST

In May, we planted a tree for each Surfshark
employee as part of a collaborative effort with over
20 companies, totaling more than 9 thousand trees
across 3 hectares in Lithuania. This initiative aims for
a sustainable future and is expected to absorb 1,815
tons of CO,. Additionally, Surfshark launched an Earth
Day walking challenge, encouraging employees to
replace car journeys with walking throughout May.

p Surfshark®
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https://surfshark.com/blog/global-encryption-day
https://surfshark.com/blog/surfshark-sustainable-future

CSR INITIATIVES
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https://surfshark.com/blog/shark-awareness-day-2024

THE PEOPLE
BEHIND
SURFSHARK

A WORD FROM OUR This year, we focused on strengthening our leadership

layer and different teams by welcoming more senior
HEAD OF HR professionals and providing promising opportunities for
our employees to grow and thrive in their careers. Our
team is well-prepared to face challenges and reach
new heights in the coming year. Together, we've
created an environment where everyone has the
chance to contribute meaningfully and succeed.

- Beatrice Leikaite

P surfshark’ ANNUAL WRAP-UP 2024 33



S U R F S H A R K SURFSHARK EMPLOYEE
E M P LOY E E STATISTICS

STATISTICS 430 144
- 101 it 1093

backgrounds o 63,26% Men

36.74% Women Managers Specialists

average
employee age

hours spent in
workshops in 2024
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O According to the Reputation Index Study and an

E M P LOY E R Employer Brand Study conducted in the Baltic states,
Surfshark is recognized as one of the top employers
in Lithuania. These studies assess the perceptions of +
Lithuanian business and community leaders and IT
and data specialists regarding the biggest companies
in the country. They explore how these companies
position themselves as competitive employers, offer
insights for enhancing employer branding, and
evaluate changes in their reputations over time.

~ ANNUAL WRAP-UP 2024



EMPLOYEES’

At Surfshark, we prioritize employee wellness, focusing on physical and emotional health.

P H Y S I C A L & Each cold season, we remind everyone how to protect themselves and provide immunity
shots, fruits, and other protective items in all our offices. We also offer group training sessions

M E N TA L and online workout programs that consider everyone’s preferences and capabilities. For
emotional wellness support, we provide private health insurance and access to mental

health apps so that our employees can proactively manage their mental wellbeing.

WELLBEING
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SHARING THE
KNOWLEDGE

a Surfshark®

TECH WAVE

TECHDAYS

SURFER’'S LOUNGE

Tech Wave is an event for the tech department where volunteers can share their
knowledge with colleagues. It's like an internal conference where people discuss
their work, challenges, and how they manage to solve them and share tech topics
that inspire them.

Together with the Tesonet tech community, we organized this year's Tech Days:
Winter Session. The event focused on tech enthusiasts and featured topics like
DevOps, CI/CD evolution, Node.js profiling, video streaming challenges, user
behavior simulation, and cybersecurity. Our Tech Days events aim to foster
knowledge sharing within the Tesonet tech community.

Surfer's Lounge is an open space for meetups focused on sharing knowledge.
Through these events, we want to initiate meaningful discussions, share our
expertise, and hopefully inspire others with fresh ideas. This year, we celebrated
women breaking boundaries in tech and data science, engineering, and machine
learning topics.

Test your

knowledge

& WIN.

A STAR WARS
LEGO SET!



STRENGTHENING
SUPPORT

INITIATIVES &
CELEBRATING
INCLUSIVITY

“YOU DONATE. WE DOUBLE” CAMPAIGN

Surfshark organized a campaign called “You Donate, We Double”,
in which our employees donated to support children, teens, elders,
and the Blue/Yellow fund for Ukraine during Christmas. The
company matched employees' donations, doubling their
contributions.

DRONE CONSTRUCTION WORKSHOP

Along with participating in a crowdfunding campaign to donate money to
Ukraine, we also took part in a drone construction workshop where our
employees built drones to send to Ukraine. Everyone who volunteered came to
the office and spent their entire Saturday working toward providing support for
Ukraine.

PRIDE MONTH

In celebration of Pride Month, we reaffirmed our commitment to creating
an inclusive workplace where everyone can express themselves openly
and without fear of being judged. We encouraged our team to support
LGBTQ+ organizations through donations, with a goal to amplify important
voices and emphasize the significance of community.
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WHAT'S
NEXT?

TECHNICAL OVERVIEW

Looking ahead to 2025,
we'll continue improving
and upgrading the
products you already
love instead of
introducing new ones.
We will focus on product
quality, ensuring our
services address your
needs and our products
meet the highest online
security standards. We
will also expand
Dedicated IP in more
countries to enhance
your online experience
and security.

GLOBAL RECOGNITION

We are dedicated to
making cybersecurity
accessible to everyone,
emphasizing its
importance as a
universal concern. Our
employees will continue
interviewing users to
gain insights into user-
specific online security
concerns and needs,

ensuring our products are

part of the solution. We
will also continue
spreading this message
through more and even
bigger creative
campaigns,
collaborations,
sponsorships,

and other projects.

a Surfshark®

INCOGNI

Alongside expanding our
data broker network
further, we plan to
introduce the custom
data removal option. In
short, the new advanced
plans will combine
automation with human
expertise, allowing users
to delete their data from
Mmore sources than data
brokers.

RESEARCH PROJECTS
AND INITIATIVES

First and foremost, we
will release the updated
Digital Quality of Life
(DQL) 2024 study that
examines digital
wellbeing globally. Welll
also continue to
highlight pressing
online issues, update
our research studies,
and enhance
awareness of online
security and freedom.

CORPORATE SOCIAL
RESPONSIBILITY

Following our goal of the
internet being an open
and valuable global
resource for all, we will
participate in
RightsCon Taiwan’25 —
a key summit on human
rights in the online age,
bringing together
business leaders,
policymakers,
technologists, and
advocates. Additionally,
we will continue
mapping out our
environmental impact
to ensure sustainable
practices and remain
committed to
sponsoring and
engaging in social
initiatives that promote
inclusivity and positive
change.

OUR PEOPLE

Next year, we will focus
on improving the
company's reputation
in Lithuania, both
internal and external,
and enhance our
employer branding
efforts in Poland. We wiill
continue working toward
increasing support for
people in need and look
for more sponsorship
opportunities, as well as
grow and strengthen
Incogni and all other
teams by hiring top
talent. Our main focus
will be increasing
employee engagement
through growth and
development, regular
feedback, and
leadership
improvement.
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gabriele.dackaite@surfshark.com

